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Abstract:

ABSTRACT Analysis the impact and influence of Green marketing communication in consumer's Green purchase behavior In recent years, there has been a growing a
and concern about environmental issues among consumers. As a result, companies have started incorporating green marketing communication strategies to promot
friendly products and services. This includes highlighting the environmental benefits of their products and services, as well as their commitment to sustainability. Gre
marketing communication has a significant impact on consumer behavior, especially in terms of their green purchase behavior. Studies have shown that consumers a
likely to buy products and services that are perceived as environmentally friendly and sustainable. This is because green marketing communication creates a positive 
company and its products, making consumers feel like they are contributing to a better environment by purchasing them. Moreover, effective green marketing comm
also influences consumer attitudes towards environmental issues. It can raise awareness and educate consumers about the importance of sustainability, and how the
purchasing decisions can make a difference. This can lead to a shift in consumer values, where they prioritize environmentally friendly products over others. Addition
marketing communication also plays a crucial role in creating a sense of trust and credibility in the minds of consumers. Companies that are transparent about their
environmental efforts and have a strong green marketing communication strategy are perceived as more trustworthy and ethical, which positively impacts consumer
behavior. However, it is essential for companies to ensure that their green marketing communication is authentic and backed by genuine efforts towards sustainabilit
Greenwashing, or falsely marketing products as environmentally friendly, can lead to a loss of trust and credibility among consumers. Therefore, it is crucial for comp
have genuine and transparent environmental practices to support their green marketing communication efforts. In conclusion, green marketing communication has a
influence on consumer behavior when it comes to purchasing environmentally friendly products and services. It not only creates a positive image of the company and
products but also raises awareness and influences consumer values towards sustainability. However, it is essential for companies to practice what they preach and ha
environmental efforts to support their green marketing communication.
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