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Abstract:

ABSTRACT Integrating Social Media and Commerce Applications The integration of social media and commerce applications has increased the potential for communis
collaboration between businesses, consumers, and stakeholders. By integrating social media and commerce applications, organizations can benefit from increased ci
engagement, improved customer service, cost savings, and improved efficiency. Organizations utilizing social media and commerce applications can leverage data su:
customer preferences, product demand, customer satisfaction, and brand sentiment to gain insights into customer behaviour and preferences. By integrating inform
social media applications, enterprises can more effectively measure customer satisfaction, brand loyalty, or product feedback. Integrating social media and commerc
applications can also improve customer service and increase sales conversions. By understanding customer needs and preferences through social media, enterprises
more personalized interactions with customers, which can lead to improved customer satisfaction and increased sales. Integrating social media and commerce applic
also enable organizations to save on costs by leveraging existing resources to build product and marketing content, as well as promotional material. Additionally, corr
use social media to share news and announcements quickly and cost-effectively, as well as to generate customer feedback. Finally, integrating social media and comr
applications can result in improved efficiency. By using social media to monitor customer interactions, companies can gain instant feedback on customer experiences
better understanding of customer preferences. This can help businesses streamline their processes and activities and better adapt to customer needs. By monitoring
across multiple platforms, businesses can easily identify opportunities, discussions, or complaints in real-time. In conclusion, the integration of social media and com
applications has opened up new opportunities for organizations to engage with their customers, improve customer service, reduce overall costs, and increase operat
efficiency. By using social media and commerce applications, companies can gain insights into customer behaviour and preferences more quickly and cost-effectively
improved customer satisfaction and increased sales.
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