Home (http://ipindia.nic.infindex.htm) About Us (http://ipindia.nic.in/about-us.htm) Who's Who (http://ipindia.nic.in/whos-who-page.htm)
Policy & Programs (http://ipindia.nic.in/policy-pages.htm) Achievements (http://ipindia.nic.in/achievements-page.htm)
RTI (http://ipindia.nic.in/right-to-information.htm) Feedback (https://ipindiaonline.gov.in/feedback)
Sitemap (shttp://ipindia.nic.inf/itemap.htm) Contact Us (http://ipindia.nic.in/contact-us.htm)
Help Line (http://ipindia.nic.in/helpline-page.htm)
O N

O 4
(.)niFASS (http://ipindia.nic.infindex.htm) W&

Indian Patent Advanced Search System ':,ROP RTY N?;'.e

Skip to Main Content

Patent Search

Invention Title Implementing strategies for digital marketing using search engine optimization and digital display advertisements wit
enhancement of the business

Publication Number 46/2022
Publication Date 18/11/2022
Publication Type INA
Application Number 202241061018
Application Filing Date 26/10/2022

Priority Number
Priority Country

Priority Date

Field Of Invention COMPUTER SCIENCE
Classification (IPC) G06Q0030020000, G06QO050000000, GO6FO016951000, GO6Q0030000000, GO6N0020000000
Inventor
Name Address
Ketan Rathor Sr Project Manager GyanSys Inc., 8th floor, Inventor, International Tech Park, Whitefield, Bengaluru Pin:560066 Karnataka Inc
Dr.D.MAHESH Director Centre for Management Studies Srinivasan College of Arts and Science (MBA programme) Perambalur Pin:621212 T
Nadu India
Vangeti Assistant Professor Institute Of Aeronautical Engineering College Dundigal, Hyderabad Medchal Pin:501401 Telangana India

Suryaprakash Reddy

Mr. GIRISHA T Assistant Professor REVA University, Rukmini Knowledge Park, Kattigenahalli, SH 104, Srinivasa Nagar, Bengaluru, Pin:560064
Karnataka India

Dr.N.Padmavathy Dean, Arts,Humanities and Management Jeppiaar University Rajiv Gandhi salai Chennai Pin:600119 Tamilnadu India

Dr. A. Jafersadhiq Assistant Professor KALASALINGAM ACADEMY OF RESEARCH AND EDUCATION, (Deemed to be University) Anand Nagar,
Krishnankoil Virudhunagar Pin:626126 Tamilnadu India

Dr Indra Meghrajani  Associate Professor Narayana Business School (NBS), Near Sanathal Circle, Ahmedabad, Pin: 382210 Gujarat India

Dr Srinath H Professor Department of MBA-HM Faculty of Business Studies Sharnbasva University Kalaburagi Pin: 585103 Karnataka Indic
Shahapure

Mr Basavaraj S Assistant Professor Faculty of Business Studies MBA Sharnbasva University Kalaburagi, Pin: 585103 Karnataka India
Mammani

Dr M N FARUK PROF & HOD DEPARTMENT: CSE NAVODAYA INSTITUTE OF TECHNOLOGY RAICHUR PIN:584103 KARNATAKA INDIA

Dr. K.Sivaperumal Assistant Professor Faculty of Science and Humanities, SRM Institute Of Science and Technology SRM Nagar, Kattankulathur,

Chennai Pin: 603203 TamilNadu India

Dr. Harikumar Director and Professor Manipur International University, Ghari, Imphal, Imphal West, Imphal Pin: 795140 Manipur India
Pallathadka

Applicant



Name Address

Ketan Rathor Sr Project Manager GyanSys Inc., 8th floor, Inventor, International Tech Park, Whitefield, Bengaluru Pin:560066 Karnataka Inc

Dr.D.MAHESH Director Centre for Management Studies Srinivasan College of Arts and Science (MBA programme) Perambalur Pin:621212 T
Nadu India

Vangeti Assistant Professor Institute Of Aeronautical Engineering College Dundigal, Hyderabad Medchal Pin:501401 Telangana India

Suryaprakash Reddy

Mr. GIRISHAT Assistant Professor REVA University, Rukmini Knowledge Park, Kattigenahalli, SH 104, Srinivasa Nagar, Bengaluru, Pin:56006«
Karnataka India

Dr.N.Padmavathy Dean, Arts,Humanities and Management Jeppiaar University Rajiv Gandhi salai Chennai Pin:600119 Tamilnadu India

Dr. A. Jafersadhiq Assistant Professor KALASALINGAM ACADEMY OF RESEARCH AND EDUCATION, (Deemed to be University) Anand Nagar,
Krishnankoil Virudhunagar Pin:626126 Tamilnadu India

Dr Indra Meghrajani  Associate Professor Narayana Business School (NBS), Near Sanathal Circle, Ahmedabad, Pin: 382210 Gujarat India

Dr Srinath H Professor Department of MBA-HM Faculty of Business Studies Sharnbasva University Kalaburagi Pin: 585103 Karnataka Indi¢
Shahapure

Mr Basavaraj S Assistant Professor Faculty of Business Studies MBA Sharnbasva University Kalaburagi, Pin: 585103 Karnataka India
Mammani

Dr M N FARUK PROF & HOD DEPARTMENT: CSE NAVODAYA INSTITUTE OF TECHNOLOGY RAICHUR PIN:584103 KARNATAKA INDIA

Dr. K.Sivaperumal Assistant Professor Faculty of Science and Humanities, SRM Institute Of Science and Technology SRM Nagar, Kattankulathur,

Chennai Pin: 603203 TamilNadu India

Dr. Harikumar Director and Professor Manipur International University, Ghari, Imphal, Imphal West, Imphal Pin: 795140 Manipur India
Pallathadka

Abstract:

Implementing strategies for digital marketing using search engine optimization and digital display advertisements with an eye on the future enhance
ABSTRACT Digital marketing, also known as "online marketing," is the practise of promoting a company or product through the dissemination of prot
digital channels such as the internet and other forms of digital communication in order to reach a larger audience and potentially convert them into
proliferation of online and social media platforms has impacted consumer and corporate practises. Combining social media and digital marketing ca
businesses. They can save money, expand their brand's visibility, and profit. However, there are substantial difficulties that must be addressed, such
of-mouth and a visible and intrusive online business presence. This article provides an accessible summary of what renowned experts on digital and
stated. Experts also explore artificial intelligence, augmented reality marketing, digital content management, mobile marketing and advertising, busii
electronic word of mouth, and ethical challenges in these fields of marketing. This study provides academics and professionals with information on t
and opportunities. In this study, we explore the limitations of previous research, identify knowledge gaps, and formulate research objectives and hyg
of digital and social marketing.

Complete Specification

Description:DESCRIPTIONS

Today's businesses rely significantly on search engines, social media, email, and other websites to communicate with existing and potential custormr
texting and other types of multimedia communication. If you want your company or brand to expand, you can no longer avoid digital marketing. It
business has a website nowadays. They will almost certainly use digital advertising, such as social media, to promote themselves. People now antic
internet marketing and information to learn about brands. Digital marketing offers numerous options and techniques of execution, allowing you tc
exceeding your budget. Digital marketing is the use of online resources to contact customers where they spend the majority of their time, which is
finest digital marketers are able to recognise how each of their digital marketing campaigns helps to achieving their overall objectives. Depending ¢
marketing plan, marketers may use both free and paid media to assist a larger campaign. A digital marketing strategy is a plan to increase the num
your business online through the use of search engines, social media, paid advertising, and your own website. Digital marketing increases brand a\
new customers. If your firm has a well-thought-out digital marketing plan and uses several digital channels strategically, it will have a stronger char
digital marketing goals. Similar to "marketing strategy" and "marketing method," "digital marketing strategy" and "digital marketing campaign" are «
interchangeably. A digital marketing strategy is a plan that details how your business will use digital resources to fulfil its marketing goals. Often, th
"going digital." Most plans will contain a budget for digital marketing as well as channels and tactics for online promotion of the company's produc
Collaboration with influential individuals on a social media campaign is one method of leveraging digital marketing. Content marketing, which uses

rreata leads and orowth marketing which 11cec carial media and email tan nramate hrand lnvaltyv are twn fiirther digital marketing <trateciec NDeve
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